
THE CAMPAIGN

Between 2017 and 2019, a historical vessel, the Marité, was chosen as the symbol of 

the OR logo’s promotion campaign, having moored in 18 coastal cities of the six target 

countries in this project. The ship symbolises the connection between the outermost 

regions and the European continent.

The Marité conveyed a message from the ORs: Sustainability, Taste and Traceability, 

written on its sails. The public was invited to embark, visit and contemplate the 

photographic exhibition in the inside called “Exotic taste of Europe”, with images of 

different products cultivated on the islands of Madeira, Canary Islands, Guadeloupe and 

Martinique. As of today, more than 45,000 people have embarked the Marité.

In 2018, this photographic exhibition was also presented in the capitals of the six target 

countries.

La campagne comprend également un projet éducatif dans le cadre duquel 11 000 

The campaign also includes an educational project in the framework of which 11,000 

schoolchildren of the European continent were able to learn more on the ORs and their 

agricultural productions. In parallel, children from the continent and from the outermost 

regions exchanged their drawings as part of the “Draw your Outermost Region” project.

In 2019, in the project’s target countries, 

promotional actions were conducted 

during the most important agri-food fairs.
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PROMOTION CAMPAIGN OF THE LABEL FOR 
AGRICULTURAL PRODUCTS FROM 

THE EUROPEAN UNION’S OUTERMOST REGIONS
AGRICULTURAL PRODUCTS FROM THE ORS ARE CULTIVATED ACCORDING TO THE 

HIGHEST STANDARDS IN THE WORLD, BUT MUST FACE STIFF COMPETITION FROM 

THIRD COUNTRY IMPORTS 

Despite climatic and geographic constraints, as well as the distance to the European 

continent, OR’s agricultural producers comply with the quality standards applied in the EU, 

the highest in the world in terms of good agricultural, social and environmental practices.

Banana, one of the most consumed fruits in the European Union, is an emblematic 

product of the ORs and is vital to these regions’ economies.

European bananas (Canaries, Madeira, Guadeloupe and Martinique) are cultivated on 

small and middle-size family farms where traditional cultivation methods are used. Despite 

high production costs, producers, as well as technical and research institutes, ensure 

sustainable productions that favour biodiversity’s blooming in these regions. 

However, banana producers in the outermost regions must compete with third country 

imports on the EU market, which do not respect the same social, environmental and 

phytosanitary rules. These countries benefit from large volumes and important tariff 

reductions, therefore threatening in the short term the European banana production, 

which is struggling with this unfair competition.

THE CONSORTIUM

Three organisations representing the European 

banana sector and part of the Association of 

European Banana Producers (APEB) – GESBA 

(Madeira), UGPBAN (Guadeloupe and Martinique) 

and ASPROCAN (Canary Islands) – have joined forces 

to conduct a campaign with co-financing from the 

European Union. Since 2017, they have been working 

together to make the OR logo known, highlighting the 

high quality of products cultivated in these regions, 

particularly banana, through promotional activities 

in Portugal, Spain, France, Belgium, Germany and 

Poland.
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Sandra Bartel, 

Banana Producer in Martinique

Did you know? 

When European consumers picture food produced 

in the European Union, few have in mind ordinary 

agricultural products of islands such as Madeira 

(Portugal), Canary Islands (Spain), Guadeloupe 

and Martinique (France), outermost regions of the 

European Union (OR).

Despite their geographical distance from the 

European continent, they form part of the European 

Union.

There are currently nine outermost regions:

• Azores and Madeira (Portugal)

• Canary Islands (Spain)

• Guadeloupe, Martinique, French Guiana, 

 Mayotte, Reunion and Saint-Martin (France)

Around 1% of the European population lives in these territories representing 3% of the EU. 

These regions have a unique potential and their geographical location creates a strategic 

bridge for developing the EU’s economic relations with third countries on the American, 

African and Asian continents.

Several agricultural products are cultivated in the outermost regions. Bananas, tomatoes, 

grapes, sugar cane, passion fruits… as well as fishing and livestock activities.

The OR logo  allows the identification and the 

recognition of products from these European 

territories, giving consumers guarantees 

about their European origin and quality. The 

European Union created this logo to increase 

outermost regions’ competitivity on the EU 

market, notably concerning the import of 

bananas from third countries.
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